
PETS

As pet ownership continues to rise and more consumers 

shift from bricks to clicks, the best eCommerce pet 

businesses convert shoppers and encourage loyalty 

through tailored campaigns based on past purchase  

and browse data.

Read on to learn how three pet businesses create 

seamless, tailored experiences that result in more 

revenue and happy customers.

THE LOOKBOOK SERIES

http://www.freshrelevance.com


Feature: Dynamic hero image

Animed Direct gave their Christmas launch email a boost with a dynamic 

banner that pulled in the name of the customer’s pet.

Impact: There are many ways to include dynamic content in your email 

marketing, but one of the most effective ways to catch your customers’ 

attention as soon as they open your email is with a dynamic hero banner. 

By transforming their hero banner into a piece of dynamic content with 

name personalization, Animed Direct shows each customer the image 

that’s most likely to spark their interest and encourage them to click 

through to the website.

Dynamic content
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https://www.freshrelevance.com/resources/case-study/animed-direct-sees-revenue-uplifts-with-abandonment-emails-and-dynamic-content
https://www.freshrelevance.com/the-complete-guide-to-dynamic-content


Feature: Popularity messaging

Animed Direct uses purchasing data in their email 

marketing to display how many people recently 

purchased specific items.

Impact: Displaying popularity messaging signals to the 

shopper that this is a high demand, trustworthy product 

worth purchasing, which speeds up the purchasing 

process and reduces click to purchase rate. In fact, adding 

popularity messaging to marketing emails is proven to 

increase sales by up to 13%.

Social proof
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https://www.freshrelevance.com/blog/how-to-win-over-undecided-shoppers-using-popularity-messaging
https://www.freshrelevance.com/resources/case-study/buyagift-experiences-significant-sales-uplifts-with-fresh-relevance


Feature: Star ratings and reviews

Pet Drugs Online highlights star ratings and reviews on 

their product pages. 

Impact: Pet products are often a considered purchase, 

since shoppers want to ensure the items are right for 

their furry loved ones. So when shopping online for pet 

products as opposed to in-store where customers can 

see products in person, social proof cues are all the 

most crucial. Displaying reviews and ratings helps ease 

purchase anxiety and build trust.

Social proof
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https://www.freshrelevance.com/blog/reviews-and-ratings
https://www.freshrelevance.com/the-complete-guide-to-social-proof


Feature: “You may also like”

Pet Drugs Online displays a range of personalized product 

recommendations on their product pages related to the 

item the shopper is currently browsing.

Impact: When shopping in-store, the experience is usually 

made easier by helpful sales clerks on hand to help 

navigate different products. Much in the same way, this type 

of product recommendation lets Pet Drugs Online showcase 

a wider range of products to help shoppers choose the right 

option for their pet.  

 

Personalized product recommendations are proven  

to increase sales by up to 11%, making this a tactic  

worth implementing.

Product recommendations
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https://www.freshrelevance.com/the-complete-guide-to-personalized-product-recommendations
https://www.freshrelevance.com/the-complete-guide-to-personalized-product-recommendations
https://www.freshrelevance.com/resources/case-study/rip-curl-sales-swell-by-more-than-10-with-ecommerce-personalization
https://www.freshrelevance.com/resources/case-study/rip-curl-sales-swell-by-more-than-10-with-ecommerce-personalization


Feature: Cart and browse abandonment emails

Viovet triggers cart and browse abandonment emails 

that include expert information and advice relating to 

the specific pages the shopper has viewed to entice 

them back to the site. 

Impact: When shopping for pet products online, a 

plethora of options combined with the inability to see 

products in the flesh means abandoned carts and 

browse sessions are inevitable. Timely abandonment 

emails with expert information to educate shoppers 

enable Viovet to react to high-intent behavior and 

boost revenue.

Viovet achieves a 48% open rate for their specialist 

cart and browse abandonment emails.

Triggered emails
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https://www.freshrelevance.com/blog/10-amazing-abandoned-cart-and-browse-email-examples
https://www.freshrelevance.com/resources/case-study/viovets-education-led-emails-boost-veterinary-supply-sales
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Feature: Replenishment emails

Viovet sends replenishment emails to customers of particular products, 

reminding them that the time to reorder is approaching. 

Impact: For frequently purchased consumer goods such as pet food 

and medicine, you can give customers a timely reminder to repeat the 

purchase they recently made. This kind of email should not be sent 

immediately, but when the customer might soon run out of the product. 

These helpful reminders foster customer loyalty and increase the 

likelihood of repeat purchases.

Triggered emails

Want to do the same? Find out how Fresh Relevance could help you boost conversions and increase your revenue.  find out more
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https://www.freshrelevance.com/book-demo
https://www.freshrelevance.com/book-demo?utm_campaign=FRTech&utm_source=green
https://www.freshrelevance.com/book-demo
https://www.freshrelevance.com/book-demo

